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Introduction 
This report is based off the usability testing done on Central Washington University Advanced 
Technical Writing student Daniel Craig’s WordPress portfolio site done by co-student Kacie 
Little. The purpose of this testing was to check the accessibility, identity, navigation, and content 
of the website: danielcraigportfolio.wordpress.com. According to Solving Problems in Techincal 
Communication, testing usability, “measures and assesses whether the [website]’s operations, 
displays and content are easy to understand, use, access, learn and navigate,” (Johnson 287). This 
is the aim for testing Daniel Craig’s Portfolio site. Third-party testing was also done on the site 
to test text and background colors, readability, accessibility, links and browsers.  

 
Craig is a senior at Central Washington University majoring in Professional and Creative 
Writing. He believes paying attention to detail is crucial for the success of a professional writer 
and that combining the writing and editing process can speed up the work of a professional 
writer which would make them more valuable to their employer. Craig also believes it important 
for technical communicators to be able to adapt to the unpredictable scene of technology as it 
advances.  
 
Main Findings 
Overall the accessibility of the site was effective. The load time, contrast of background color to 
text, number of add-ons and majority of font size and spacing is done well. A few suggestions on 
accessibility are made below in the recommendations for alt tags and the 404/not found page. 
The alt tags did not explain the photos or did not exist and the 404/not found a page was not 
customized.  

 
The identity of the site was also effective with the website logo being in a clear spot and a 
descriptive tag line, a clear path to the site’s information and an easy to find contact page. 
However, the identity of the site is somewhat confusing because the home page is actually the 
about the author page. When testing this part of the site it felt as if I had not landed on the home 
page but taken to a sub-page. It was not instantly easily digestible.   

 
Other than the confusion of the homepage, the site is very easy to navigate. There are clear and 
concise menu options at the top of the page, a secondary menu on the right side of the site to take 
you to the samples, you can click on the name of the site in the top left corner to be brought back 
to the home page, and you can easily navigate the page without a mouse.  

 
The content of the page is easy to read, headlines are clear and descriptive, styles are consistent 
throughout the page, URL’s are friendly and take you to the right document or page, and 
emphasis like bold and italics are used sparingly. All of the main content is above the fold on 
each page except for the home page. The Home page is the About the Author page as mentioned 
above but the title is below the fold. Important information like the site name and menu are 
above the fold on all pages. 
 

https://danielcraigportfolio.wordpress.com/


Other main findings include the photo on the Home page failed the color/contrast test through a 
third party test, the readability test used stated the reading grade level is about 8th grade, there are 
no broken links and a high majority of browsers work with the URL.   
 
Methodology 
To perform the usability test I first visited the URL given to me by Professor Pengilly and played 
around with the site as a new viewer. I clicked through the menu, read the main pages, and 
looked to make sure that all six page requirements (About Author, Resume, Personal Statement, 
3 sample pages) were there and easy to find. I then used the 30-point Website Usability Checklist 
(Figure 1) provided by Professor Pengilly which is borrowed and adapted from User Effect. 
Included in Figure 1 is comments for the sections that were not adequate according to the 
checklist.  

 
I started with the accessibility section looking through the website to evaluate the site load time, 
text to background contrast, font size and spacing, flash/animations/add-ons, ALT tags on 
photos, and the not-found page. I then evaluated the identity of the site looking through the 
website logo, tagline, home page, and contact page. Next I looked at the navigation of the page 
which was really easy to do for this site. To finish the checklist I looked at the effectiveness of 
the content for things like headlines, styles, readability of content, colors, URLs, HTML 
descriptions for pages, etc.  

 
To complete the test I used five third-party websites to use programming for testing the contrast 
between text and background, live links, browsers, accessibility and readability. You can see the 
third party sites listed in Figure 1 below.   

 
30-Point Website Usability Checklist 

 
Accessibility 

Category Yes No Comment  
1. Site load time is reasonable. X   

2. Adequate text to background contrast. X  Dark background, light colored 
text. 

3. Font size and spacing is easy to read.  X Spacing is great, font size is 
readable but name of site and tag 
line are small and don’t stand out.  

4. Flash, animations, and add-ons are used 
sparingly. X   

5. Images have appropriate ALT tags.  X Two photos on site, neither have 
ALT tag that are appropriate for 
photo.  

6. Site has customized not-found/404 page.  X There is a 404 page but it is not 
custom from what I can tell.  

 
Identity 

Category Yes No Comment  



7. Company or individual website logo is 
prominently placed. X  Name of the website is in a great 

place but it’s on the small side. 

8. Website tagline makes company’s or 
individual’s purpose clear. X   

9. Home page is digestible in five seconds.  X The homepage is the about the 
author page, this made me think I 
had clicked the wrong link and 
wasn’t on the home page. 

10. A clear path exists to the site’s information. X   

11. The contact page/information is easy to 
find. X  Very clear, located in the menu bar 

and also on home page. 

 
Navigation 

Category Yes No Comment  
12. Main navigation is easily identifiable. X   

13. Navigation labels are clear and concise. X   

14. Number of buttons/links are reasonable. X  On Resume page there is a click 
here link that should be fixed.  

15. Company logo, if clicked, links to the 
homepage. X   

16. Links are consistent and easy to identify. X   

17. Website search feature is easy to access. X   

 
Content 

Category Yes No Comment  
18. Major headings are clear and descriptive. X  Main website heading could be 

bigger. 

19. Critical content is above the “fold.”  X Yes on every page except 
home/about the author page. Title 
is below the fold. 

20. Styles and colors are consistent. X   

21. Emphasis (bold, italics, etc.) is used 
sparingly. X   

22. Ads and pop-ups are unobtrusive. X   

23. Content for each page is concise and 
explanatory. X   

24. URLs are meaningful and user-friendly. X   

25. HTML Page titles are explanatory.  X Yes, except about the author page. 



 
Third-Party Tests 

Category Yes No Comment  
26. Use Check My Colours to test adequate 

contrast between the text & background. 
[http://www.checkmycolours.com]  

x  13/45 were marked as error. But 
most were on unfinished pages. 
Picture on homepage failed contrast 
test. 

27. Use Readability Test Tool to test that 
content is written with common language 
that users can easily understand. 
[https://www.webpagefx.com/tools/read-
able/] 

X  Reading grade level of about 8. 
Can be easily read by viewers. 

28. Use Web Accessibility Checker to test for 
alt-text, captions, readability (for screen 
readers), navigation (no mouse needed), 
descriptive links (no “click here” links). 
[https://achecker.ca/checker/index.php] 

 X Photo on main page does not have 
alt text, possible issue with page 
being accessible without mouse but 
checked site manually and pages 
are accessible with keyboard, 87 
spots that may cause screen flicker, 
form submission error messages 
may not provide assistance 

29. Use W3 Link Checker to ensure there are 
no broken links. 
[http://validator.w3.org/checklink] 

X   

30. Use Browser Shots Tool to check that the 
site works in various browsers. 
[http://browsershots.org] 

X  Out of 150 browsers, only 10 
failed: Arora 0.11.0, dillo 3.0.2, 
firefox 4.0.1, seamonkey 2.9.1, 
opera 12.02, opera 10.60, rekonq 
1.1, firefox 12, lynx 2.8.9, and 
firefox 53. 

Figure 1: Website Usability Checklist  
 
Overall Recommendations 
Below are the recommendations for your site. They are listed in order of severity with number 1 
being the most severe.  

 
1) Have the About the Author page and the Home page be separate pages. Chapter five in 

The Essentials of Technical Communication discusses how you should reveal your 
design to the reader from the very beginning (Tebeaux 90). When you go to the home 
page of the website it is confusing because it feels like a sub-page not the home page. The 
first link in the menu is About the Author which is also the home page so when I first 
came to the home page I thought it was possibly just a photo of you since that is all is you 
can see above the fold, so I clicked on the About the Author page but the site stayed the 
same. My initial thought was that the site was not working but then as I scrolled down I 
realized the home page and About the Author are the same page. I suggest making these 
two pages separate and making the home page more obvious since one of the things ETC 
suggests is to reveal your design to the reader and this is confusing to the viewer.  
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2) Make the title of your website and tag line larger. ETC discusses the importance of 
headlines being distinctive. “To help readers, headlines have to be easily distinguished 
from the text and each level of heading has to be easily distinguished from all other 
levels,” (Tebeaux 103). The title of the website and tag line are currently smaller than the 
headings of each page (see Figure 2) on the site which does not follow the above stated 
guidelines. The name of the site and tag line should be more obvious instead of taking the 
back seat to other headlines.   
 

3) Customize the not-found/404 page. Currently on your site if someone were to click on an 
old page that didn’t exist, or made a mistake while typing the URL to a sub-page on your 
site, they are directed to a basic, “Oops! That page can’t be found,” page (see figure 3). 
Because getting people to your website is one the hardest parts, you don’t want to turn 
them away because they weren’t able to find a page. Like ETC mentions, “no one wants 
to read anything you write,” (Tebeaux 3). People will visit your site often looking for 
something specific and time is very valuable to them. If they click on a wrong link or 
type in the URL wrong, they may be instantly turned off and stop viewing the site. A 
customized not-found page will help viewers find what they are looking for.  
 

 
Figure 2: Notice how the text circled in red (title and tag-line of your page) is smaller than the 
text circled in blue (heading of a subpage). The title and tag-line of your site should be bigger 
than a heading of a subpage.  
 



 
Figure 3: Not-found page is not customized.  
 
Conclusion 
The usability test found that this site is in great shape and reflects the majority of specifications 
needed for a well-designed site. This site is easy to read and easy to navigate. With a few 
changes to the home page and headings this site will be very easy to use by viewers.  
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